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UNIVERSITY  OF  TORONTO 
UNIVERSITY  EXTENSION 

SeMdsut  /9S7-5F 

Course  in 

ADVERTISING 

sponsored  by  the 

ADVERTISING  AND  SALES  CLUB 
OF  TORONTO 


ADVERTISING 


1956  PART  ONE 


1957  PART  TWO 


TWENTY-TWO  LECTURES  THURSDAY  EVENINGS 

This  Course,  which  is  sponsored  by  The  Advertising 
and  Sales  Club  of  Toronto,  is  a concentrated  presentation 
of  advertising  principles  and  technique  as  used  in  modem 
business.  It  is  a practical  course  designed  for  ( 1 ) young 
men  and  women  now  employed  in  advertising  who  desire 
to  increase  their  all-round  Imowledge  and  enhance  their 
value  to  employers,  (2)  business  men  whose  firms  do  not 
maintain  a separate  advertising  department,  (3)  those 
wishing  to  prepare  themselves  for  a definite  career  in 
advertising,  and  ( 4 ) those  who  wish  to  learn  how  to  use 
advertising  for  their  own  purposes. 

Special  attention  is  given  to  the  writing  of  publication, 
radio  and  television  advertising;  to  xmderstanding  of  the 
characteristics  of  media  used  in  printed  or  broadcast 
advertising;  to  the  public's  attitude  and  response  to 
advertising;  and  to  making  the  dollar  expended  yield 
maximum  results. 

CouBSE  Director: 

J.  M.  Bowman,  Senior  Account  Supervisor  and 
Member  of  Marketing  Plans  Board, 

Walsh  Advertising  Co.  Ltd. 

Assistant  Director: 

John  A.  M.  Galilee,  General  Manager, 

Canadian  Circulation  Audit  Bureau. 

Time:  Thursdays,  7.30  p.m.,  commencing  October  10th 
Place:  Room  135,  McLennan  Laboratory 

Fee:  $30.00  for  complete  course  payable  at  time  of 

registration.  Part  I or  Part  II,  $20.00. 

NOTE:  Students  enrolling  in  Part  I and  later  in  Part  II 
will  be  required  to  pay  the  fee  of  $20.00  for  each 
Part.  Only  diose  who  enrol  for  both  Parts  1 and 
n either  before  the  Course  commences  or  on  the 
evenings  of  the  first  or  second  lecture  are  eligible 
for  the  reduced  fee. 

REGISTRATION: 

By  mail  or  in  person  at  Room  108,  65  St  George  St. 

In  order  to  accommodate  students  and  enable  them  to 
enrol  during  the  evening,  registrations  will  be  taken— 
Thursday,  September  12th 
Tuesday,  September  17th 
Thursday,  September  19th 
Tuesday,  September  24th 
Thursday,  September  26th 
Tuesday,  October  1st 

evenings,  from  7.30  to  9 p.m.,  in  the  Wallberg  Building, 
comer  St.  George  and  College  Streets. 


PREPARATION  OF  ADVERTISING 

October  10th 

AN  UNDERSTANDING  OF  ADVERTISING, 
HOW  ADVERTISING  WORKS 

October  17th 

PRINCIPLES  OF  ADVERTISING  COPY 
October  24th 

SOURCES  OF  COPY  IDEAS  & KEYS  TO 
GOOD  COPY 

October  31st 

COPY  FOR  NATIONAL  ADVERTISEMENTS 
RETAIL  ADVERTISING  COPY 

November  7th 

DEVELOPING  THE  LAYOUT 
THE  USE  OF  ILLUSTRATION 

November  14th 

THE  PRODUCTION  OF  AN  ADVERTISEMENT 
ENGRAVINGS,  TYPE,  AND  OTHER 
ELEMENTS 


November  21st 

LETTERPRESS,  ROTAGRAVURE, 
LITHOGRAPHY  AND  OTHER  FORMS  OF 
ADVERTISING  PRODUCTION 

November  28th 

DIRECT  MAIL  COPY 

MAIL  ORDER  COPY  & CATALOGUE  COPY 
December  3th 

RADIO  & TELEVISION  COPY 
December  12th 

CERTIFICATE  TEST  EXAMINATION 

December  19th 

REVIEW  OF  PART  I 


THE  USE  OF  ADVERTISING 

January  9th 

MARKET  RESEARCH 
January  16th 

THE  USE  OF  PERIODICALS,  NEWSPAPERS, 
TRADE  PAPERS 

January  23rd 

THE  USE  OF  RADIO  AND  TELEVISION 
January  30th 

DIRECT  MAIL  ADVERTISING 
February  6th 

OUTDOOR  ADVERTISING 
POINT  OF  SALE  ADVERTISING 

February  13th 

PUBLIC  RELATIONS 

February  20th 

MERCHANDISING  AND  SALES  PROMOTION 
February  27th 

PLANNING  A COMPLETE  ADVERTISING 
PROGRAMME 

March  6th 

REVIEW  AND  SUMMARY 
March  13th 

CERTIFICATE  TEST  EXAMINATION 
March  20th 

FINAL  REVIEW  OF  THE  COURSE 


